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Preface

When writing a book about Twitter, there are two things I like to mention prior 

to everything else. The thing about Twitter is that in order to become really 

successul, you will need software. Twitter by itself, is not as powerful as 

Twitter can be when you combine it with the use of the right software.

As I’m writing this, I only use two software, and I really recommend that you 

use both of them as well. Because if you do, along with my Twitter tips, I can 

almost guarantee you success.

Let me give you a short introduction to both of them.

TweetGlide. You need a Twitter client in order to communicate, to search, and 

make everything possible with Twitter. With TweetGlide, you get the most 

powerful Twitter client for free. You can send out sponsored ads, earn money 

and a lot more. You need it, or something similar, in order to communicate. To 

me, if you’re an Internet marketer, TweetGlide is the obvious choice. If you’re 

not, you can use TweetDeck, a similar (and almost as powerful) client.

TweetAdder. You need to find targeted followers, and you need many of them 

in order to be successful using Twitter. TweetAdder helps you with everything 

you need. It automates the process, it schedules your tweets, and helps you 

find people like you. As I’m writing this, I have close to 9000 targeted 

followers, all thanks to TweetAdder.

I’ll tell you more about both software later. 
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Introduction

I had very little time. I was suppose to meet a friend in less than ten 

minutes, and it was at least a fifteen minute walk – if walking fast.

The reason I was late, was due to a problem with my wife’s iMac. It 

wouldn’t start. The only thing that happened after she pushed the 
power button was a white screen.

I did a quick search on Google, and discovered the name “white 

screen of death”. It seemed fairly common, although I couldn’t find a 
solution. I have to give credit to Google, I had very little time.

Now, walking fast down the hills from our house, I entered Tweetie 

on my iPhone. Out of desperation, I published a tweet within two 
minutes while still walking. I just entered please help, I’m 

experiencing the white screen of death on my iMac.

A few songs later, out of breath and sweaty, I entered Tweetie. I had 
received a possible solution from a guy from Florida. It all happened 

within ten minutes.

Now, all I wanted was to get back home and test if it would work.

It worked.
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I remember the story like it happened yesterday. Every time people 

ask me the question, why they should use Twitter , this story comes 
to my mind. It didn’t help me earn a lot of money, it didn’t save a life, 

it wasn’t all that important, but it showed me how fast and powerful 
Twitter could be - I understood that Twitter was not about a specific 

topic, it’s about conversation and helping people. In order to be 
successful using Twitter as a business tool, your business needs to 

be personal.

More on this later.

Twitter was launched publicly into a full-scale version in July 2006, I 
signed up in January 2007. I have to admit, I didn't see the point at 

first, but I usually sign up for everything new in order to do some 
testing.  I didn't understand why I was going to be using Twitter. So, 

after a few days, I stopped using it, and guess what, I didn't use it 
for more than two years.

Yes, I know, this was probably not my best decision.

When I realized that close to everbody was using Twitter, I had to 

check back and see what it was all about. Now, I had more than 
1,000 followers, all because I had joined two years ago.
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Please don’t ask me what I think would have happened if I had 
used it wisely every day since I signed up. 

My Twitter username was berget, my surename, and probably not 

the ideal username. Nothing was as it should've been. On the other 
hand, finally, I was back on track and ready to use Twitter and the 

power of microblogging.

Twitter Virtue, is not just a book about my story with Twitter, it's 
more or less a book about how to use Twitter in order to promote 

whatever you're promoting. It's a book about how to get noticed, 
and how to use Twitter in order to build a brand and to get a lot of 

traffic to the websites of your choice.

Twitter Virtue will always be in sort of a beta version, because I'll 
continue to update it. If you stay subscribed to my newsletter, you'll 

receive information on ever new update.

Jens P. Berget

Halden, Norway
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What Is Twitter?

As I wrote earlier, I didn’t see the point of using Twitter, and it took 

me a while before understanding what to use it for. So, if you’re still 
not sure what Twitter is all about, don’t blame yourself, because 

Twitter isn’t really about telling people «what you are doing». 
Although that’s what many say that it’s really for. Well, I guess you 

could do that as well, but that’s not how you’ll experience that real 
power of Twitter.

Twitter is probably one of the fastest growing sites on the web 

today.  It’s taking the internet by storm and there are around 10,000 
new users per day signing up to participate in this internet 

revolution.

Twitter is best described as a micro blogging platform.  You are 
limited to 140 characters each time you do an update, which 

initially, may seem a small amount.  However, as you become more 
experienced, it's just amazing what you can fit into 140 characters. 

I’ve read mind-boggling stories with less than 140 characters.

That said, Twitter is much, much more than that.  It is like one huge 
global chat room, but then again, it doesn't have to be.  It all 

depends on how many people you follow on Twitter.  If it's in the 
thousands, then your “Tweetstream” will be running fast and furious 

with everything that's coming in.  If you are only following a few 
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hundred, or even less, then things are much easier to keep up with.

Twitter is a great way to meet new people online, particularly those 
with similar interests as you.  I will show you how to do this later.

Finally, I am going to show you the real marketing power of twitter.

Why Twitter is Important

Before showing you how to set up a Twitter account, and before 
showing you how to use Twitter, let me tell you why Twitter has 

become a really important tool, and why people like Barack Obama, 
Shaquille O'Neal and Britney Spears are using it. 

You might not know this, but Twitter has already saved lives, it has 

helped a lot of people and animals. It’s not just a tool to promote a 
business and make money. 

Let me give you six interesting examples:

On April 10th last year (2008), a graduate journalism student at UC 
Berkeley was arrested in Egypt. His name is James Karl Buck, and 

he was arrested without any charges for photographing a 
demonstration. He used Twitter on his mobile phone, he entered the 

word arrested. He only had 48 followers at the time, but they saw 
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the message and contacted UC Berkeley, the US Embassy and 
press organizations in order to help him. He was released a few 

days later1.

Demi Moore is a frequent user of Twitter (along with her husband 

Ashton Kutcher of course). On Friday April 3rd, she received a 
message on Twitter from a woman threatening suicide. Demi Moore 

entered a reply saying «hope you are joking». As you probably 
know, Demi Moore has a lot of followers on Twitter, and some of 

them (not sure how many) tracked the message to a 48 year old 
woman in San Jose. They contacted the police and the police 

ended up taking her into custody for a psychological evaluation. 
Demi Moore posted another tweet, about two hours later, where she 

wrote «Thanks everyone for reaching out to the San Jose PD i am 
told they are aware and no need to call anymore. I do not know this 

woman.»2

Trent Reznor, the guy behind Nine Inche Nails, is using Twitter to 

help raise money for Eric De La Cruz, a man in need for a heart 
transplant. The total amount for the fundraising campaign through 

Twitter was more than $850,0003.

On February 12 202 cities around the world held Twestivals in order 
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to raise money for charity:water, a non-profit organization aimed at 
brining clean drinking water to developing nations. This Twitter 

charity helped raise more than $250,0004.

Two college room mates used Twitter to save a dog in May. They 

found an injured Pit bull left by the side of the road. Since the dog 
was a Pit bull, they knew he would be euthanized if they brought 

him to a shelter. They used Twitter to raise money for his 
veterinarian bill. They received $485 in four days, this covered the 

veterinarian bill of $400 and the rest was spent on food  to help the 
Pit bull during rehabilitation5.

If a hurricane hits South Carolina, people can now use Twitter to get 

updates on power outages and safety messages. If the power goes 
out, people could use their mobile phones to receive information6.
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Where The Unforeseen Will Happen - again and again

I think the coolest thing about Twitter is that it seems that everything 
can happen, things you wouldn’t expect to happen. Let’s start with 

the story of the TV series Mad Men.

In 2008 a number of the show’s characters appeared on Twitter. 

What people thought, at first, was that the producers of the show 
was posting the tweets as a way of marketing the show. 

What happened was that a group of fans of the show, regular 

people like you and me, created the characters on Twitter and was 
behind all the tweets (by the way, that’s called fan fiction). Untill one 

day, they were shut down (I think it was the company behind Mad 
Men that told Twitter to close their accounts). After this shut down, 

there was a public commotion on Twitter. Thousands of people, at 
least from what I’ve heard, wanted the characters back. AMC, the 

company behind Mad Men, ended up allowing the people that 
created the characters on Twitter to continue with their «mission»7.

There are many phweeters on Twitter, that’s phony tweeters. 
People first thought that Dalai Lama was tweeting, but it was a fake 

account. Pranksters have taken over accounts of Barack Obama 
and Britney Spears, but that’s actually real accounts. Some of the 

funny fake Twitter accounts have been Borat, Osama Bin Laden 
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and Stewie Griffin (the homicidal talking baby from the TV series 
Family Guy).

Phony tweets can be really funny, and sometimes they just crack 
me up. Chuck Norris (a rather famous action movie star) has a fake 

twitter account, a really funny tweet from «him» was this one: 
Chuck Norris has already been to Mars; that's why there are no 

signs of life there. Megan Fox, the famous actress had this funny 
(fake) tweet; "You know what tastes great? Me." Finally, Darth 

Vader8 (father of Luke Skywalker from Star Wars) had this tweet; 
"The bad news is we had to let go of about 8000 clone troopers 

today. The good news is it really only counts as 1."

One of the funniest people on Twitter has to be TheMime9. A mime 

is a person who uses the art or technique of portraying a character, 
mood, idea, or narration by gestures and bodily movements. Check 

out his latest tweets...
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The Guardian, a famous English newspaper had a great April Fools 
joke. This was their headline; Twitter switch for Guardian, after 188 

years of ink. The newspaper to be available only on messaging 
service. Experts say any story can be told in 140 characters10.  

Finally. Have you heard of Justin Halpern, a 28 year old guy (now 
turned 29), that moved back home with his mom and dad in San 

Diego? He started tweeting about his dad, to be specific, quotes or 
fragments of conversations with his dad. In less than a month, his 

Twitter profile received shout-outs from The Daily Show, Laughing 
Squid (a very popular blog), and movie star Kristen Bell. As I’m 

writing this, @shitmydadsays has more than 770 000 followers with 
only 73 tweets. It’s amazing. 
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Justin Halpern and @shitmydadsays has been offered several book 

deals. All this because of Twitter and a funny dad. 

How To Set Up Your Twitter Account

Setting up your own Twitter account is easy, but there are a few 
things that you should be aware of when organizing your account.  

This can apply even if you already have an existing account too, so 
consider these tips and it can improve your entire Twittter 

experience.

The first thing to do if you don't have an account is go to:

   http://www.twitter.com 

This is the home page of Twitter.  You will be asked to either login or 

register. If you don't have an account, then of course you will need 
to register.  So let's go through the registration process and explain 

it all here.

Registration

The Twitter screen will ask you for your first name and last name 
and will then check this is entered correctly.  A green tick will appear 
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next to the box.

The next box asks you for a user name and this is where you need 
to give some thought to how you are going to represent yourself on 

Twitter. You should remember that you can set up more than one 
account on Twitter, but you will need a different email address for 

each one.

Now this is where the thinking bit comes in.  The first account you 

register should always be in your own name if you can get it.  
Naturally, common names like JohnSmith (there are no spaces in 

usernames) will already be taken.  However it is possible to get 
variations on your own name such as John_Smith, or 

John_Smith23 or something similar.  You can only use an 
underscore in a username. Hyphens are not permitted in the field.

It isn't absolutely critical that you register your own name, but I 
would advise you do if you can, particularly if your name is an 

unusual one.  I'm sure the last thing you want is someone else 
impersonating you on Twitter, or anywhere else for that matter.

If you wish to register a business name, then you can do that of 

course, but make sure you use your own name in the sign up 
process so you are identifiable and connected with the business 

name you register.  The concepts and reasons for operating under 
each type of registration will be discussed later.
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You are now asked for your email address. Email addresses are 
linked to accounts and you will only be able to use your email 

address once. For every account you register, you will need a 
different email address.

The last thing to do is to fill in the Captcha letters and then click on 

Create My Account.

The next screen will ask if you want to add any of your friends from 
the popular web based email programs.  You can do this later if you 

wish.

The next screen presents a short list of people who Twitter asks if 
you would like to follow. Choose some if you like, but I wouldn't 

bother. I prefer to find my own friends on Twitter.

When you click Finish, you will then be taken to your very own 
Twitter account.  You are logged in and ready to go!

Jens P. Berget - www.slymarketing.com                                                                                        page 16 of 59

http://www.slymarketing.com
http://www.slymarketing.com


Your Settings

Next thing you are going to do is fill out your settings and this is 
very important on Twitter. You will find the access to this at the top 

right of the screen, fourth link from the left. This might change, but 
at the moment, the link is there.

On this page you will notice there are some tabs across the top. For 
the moment we will concentrate on the Account tab.

The information you entered on joining is already entered here, but 

now it's time to pad this out so people can find you on Twitter and 
for you to also make yourself an interesting person to be followed. 

People will use the information you enter here to make that 
decision, but much of what is entered is also searchable on Twitter 

and through various third party applications.

One thing to note is that you can change your username at any time 

on this screen.  You just have to enter your password to do so. 
Although it can be done, it can confuse your follower base, so I 

wouldn't recommend doing it on a weekly basis.

First of all change your time zone to your own and then move onto 
the one line bio.
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More info URL

Enter your web site name or blog here if you have one.  Make sure 
you include the http:// prefix to the address.

One Line Bio

You have 160 characters here to “sell” yourself. Take some time, 
think, do it well. Don't simply enter a bunch of keywords as they 

appear totally uninteresting to people, although they may get you 
found. Use keywords by all means, but start your Bio with the words 

“I am” and then describe yourself. So you might put for example:

I am a keen gardener and hiker who also has a passion for the 

outdoors,  internet marketing and affiliate marketing. I also love 
social media.

Now that description is less than 160 characters, so you could still 
get some more keywords in the bio. No doubt you can see the ones 

that are there which are gardener, hiker, internet marketing, affiliate 
marketing and social media. Using these terms in your bio will have 

you coming up in search results when people are looking for other 
like minded individuals to follow.  As you can see, it is worth taking 

some time to get the bio right.
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Location

Your location is next and is also important so people can search 
and find others in their same area. It will also be important to you if 

you are chasing rankings on Twitter as users are ranking by their 
locations.

I Have received many followers from Norway, just by using Norway 

as my location. Depending on your business, and where you are 
located, you might want to use the city where you live as your 

location (especially when it comes to the US).

Protect Updates

This is included if you want to have a private account and you have 

to approve followers. NEVER turn this on if you intend to use Twitter 
to meet new people. They just couldn't be bothered requesting 

permission to follow you unless they know you personally.

You can now save your settings, but note that there is also a link to 
delete your account, if you should ever wish to do so.
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Devices

You can enter your mobile phone number here if you want Twitter 
updates to your phone. Personally, I can't think of anything worse, 

particularly if you have a couple of thousand followers.

Notices

You can have Twitter “nudge” you with a text to your mobile phone if 

you haven't updated in 24 hours. I can’t think of why I would want 
that.

The Replies function is an interesting one and will determine what 

tweets you see that are prefixed with the @ symbol. This is how you 
direct a tweet to a particular individual. There is a great help screen 

explanation on this, so go there to make your decision.

The rest of the notices are self explanatory. It is worth noting that 
the Direct Messages possibly needs a bit of explanation though as 

to what they are if you are new to Twitter. If you are following 
someone and they are following you, Direct Messages can be sent 

that won't appear in the Twitter timeline. They are essentially private 
messages between two people. If you are an infrequent user of 

Twitter, it may be worthwhile to switch on receiving notifications by 
email so you can respond. Otherwise leave it off as it will just fill up 

your mail box with more clutter.
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Likewise, the notifications that you have a new follower just adds to 
your email and I would leave it off unless you like the buzz of being 

told someone new has followed you.

Picture Tab

This is really important. When you open this page you will see the 

small avatar on the screen which is the default for Twitter. If you 
want new followers, putting a photo of yourself here is imperative. If 

you are running the Twitter account for your company or business, 
then your logo is ideal. But just put something so you can be 

identified in the Tweetstream by your followers. The graphic is often 
more important than your name when people are scanning Tweets 

and you want to stand out for the crowd.

Design Tab

Here you can change the background of your Twitter page from the 

default. Twitter provides a number of alternatives that you can 
select or you can upload your own background. You can also 

change all the colors if you wish. Again, whatever you do, just 
change it so you are not running the default. It shows you have 

taken some time setting up your account.
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A note here worth mentioning is that with the plethora of Twitter 
client applications out there, many people don't even look at your 

web page anymore. Still, it is one component of your presence on 
Twitter and is worth doing well.  Later on I will show you places 

where you can get a more professional background than those 
offered here.

Well, that's it for the setup. The last thing to do now is to click on 
Home at the top of the screen and send your first Tweet.  

Something like, “Hi, I've just joined Twitter and am looking forward 
to meeting interesting people” is a good first one to send. Just type 

it in and click the Update button.

Twitter Client Applications

The biggest problem with the standard Twitter web application is 

that you have to keep an eagle eye on your replies and Direct 
Messages as you only see the main Tweetstream on the screen. It’s 

also limited, it only displays about the last 20 tweets, so if you want 
to see older ones, you have to keep going back pages. 

You should download another twitter client application. There are a 
lot of good ones.
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TweetDeck vs TweetGlide

I’m sometimes using Tweetdeck for my PC, you can download 
TweetDeck from http://www.tweetdeck.com (it’s free). The first thing 

you will probably notice is that you will need to change the settings 
as the default is white text on a black screen.  Makes it hard to read 

I've found, but each to their own.

TweetDeck is brilliant in that it displays the tweetstream, your 

replies and your direct messages all on the one screen.  The 
message columns allow for 500 tweets as a default, so scrolling 

down allows you to go back a fair way or search for tweets you may 
want to refer back to.

The screen has a continuous right hand scroll, so you can set up 

different groups and their tweets will appear in that column. You 
might have a group called best friends and another for gardeners 

for instance.  That way you don't miss important tweets from people 
who are more important to you than others. At the time of writing, 

Tweetdeck is probably the most widely used application for Twitter 
and I would highly recommend it to you.

Lately, I’ve been using TweetGlide. This has become my favorite, 
and I’ll tell you all about why fairly soon.
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Websites to Manage Multiple Twitter Accounts For Free

If you have more than one Twitter account, there are many types of software 

and online services you can use. You’ll have to pay for most of the good 

ones, but there are 10 free online services that you can use. This list is in 

random order.

1. Brizzly : http://brizzly.com

2. HootSuite : http://www.hootsuite.com

3. Matt : http://www.themattinator.com

4. SocialOomph : http://www.socialoomph.com

5. Splitweet : http://splitweet.com

6. Tweet3 : http://www.tweet3.com

7. TweetFunnel : http://tweetfunnel.com

8. TwitHive : http://twithive.com

9. TwitlQ : http://twitiq.com

10.TwitterFace : http://www.twitterface.com

Your Tweets

Start getting some tweets into the system now. On the Twitter home 
page, you used to get the question what are you doing?.  Quite 

frankly many people don't care until you have built a relationship 
with them as a result of following.  But there are some good ways to 

get started. Follow some blogs that you are interested in via an 
RSS feed to a feed reader such as the Google Reader. (Search 
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these on Google if you are not familiar with the terms. There is 
heaps of information on there and could occupy an book of its own.) 

Start by posting links to interesting posts on Twitter about them with 
a link to the blog post. For example: “Interesting post on pest 

control in tomatos. Link”. Make sure you always include http:// in the 
link and not just www so the link is clickable in the Tweetstream.  If 

it's a long link, TweetDeck has a facility to shorten it to a small url 
(the same goes for TweetGlide).

Another good way of starting out tweeting is with quotes.  Do a 
search for some quotes of interest and tweet these. Personal 

development ones are great and also quotes by famous people.  
Here's one I just found in the Tweetstream as an example: "We are 

what we repeatedly do. Excellence, then, is not an act, but a habit." 
— Aristotle.  There are thousands of these all over the internet that 

you can use.

Whatever you do, at no stage of your Twitter career start posting 

sales tweet after sales tweet.  Your career will be shortlived if you 
do and people will unfollow you very quickly.  Twitter is about 

engagement, value and a social experience. A constant flow of 
sales links is just not on.  By all means post links to your products 

or sites, but keep them to around 5% of your total tweets at the 
most. In other words, no more than 5 sales pitches for every 100 

tweets.
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Another good idea with your tweeting is to keep religion and politics 
out of them. These subjects can only alienate followers and you can 

lose them.

Finding information to tweet about

Sometimes you tweet about personal stuff, sometimes you tweet 

about information related to your business, other times you need to 
discover information to tweet about. When ever you need to find 

interesting information to share, you should take a look at Twitturly. 
This service is amazing, it displays the top Twitter links in real time. 

Here you’ll see which links people are tweeting about, and 
therefore, which links people are sharing on Twitter. 

You can also use social media sites like Reddit, Digg and 
StumbleUpon to find interesting information to share. You can visit 

YouTube, people love to watch videos. Or you can ask your 
followers all sorts of questions.

Replies

You can reply to someone's Tweet simply by putting the @symbol in 

front of their username. This makes the tweet stand out to them as 
it appears in their reply column or page instead of in the general 

tweetstream. It is a very useful way of starting conversations with 
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people in order to build relationships. Simply comment on one of 
their tweets. TweetDeck and TweetGlide both have a feature when 

you hover over the user's avatar to put their name and reply symbol 
straight into the posting area. Do at least a couple of replies a day.

Retweeting

People appreciate retweets and it’s a good way to get noticed by 

others.  All you do is put RT in front of the @username. Using 
TweetDeck or TweetGlide, hover over the user's avatar and it will 

put the whole thing in the posting area. Separate their tweet from 
your comment if you have one. Many people put two pipes, which is 

holding down the Shift key on the \ character.  This will produce “||” 
which clearly shows the end of the other person's tweet and your 

reply or comment.

If other people retweet your tweets, make it a habit to thank them.  

It's common courtesy. Simply tweet @username Thanks for RT :-) 
and send.

Direct Messages

I believe there are two reasons behind the direct messages on 
twitter. The first one is to get attention. The second one is to build a 
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relationship.

First, let meg tell you that I almost never send direct messages 

anymore. The reason? It’s because everybody is doing it. I get at 
least 50 messages a day. It’s more or less a tool for spammers, but 

it can change, and soon it might be just as effective as it was when I 
first started using Twitter.

A lot of people are sending direct messages to new followers (you 

can automate this). By sending a direct message to new followers, 
you know that they will receive the message and that it’s more likely 

that they will read it than if you’d be sending it as a regular tweet. It 
won’t just end up with hundreds or thousands of tweets on some 

list.

By sending the direct message you will get attention from your 

followers. You can send whatever message you’d find appropriate. 
It all depends on why you are using twitter. 

I think that most people are using twitter to build a relationship (not 
a friendship, but a relationship in order to share information). The 

message you are sending to your new followers should focus on 
this relationship (your main goal). You want them to pay attention to 

your tweets, and you want to encourage them to visit your blogs/
websites.
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Therefore, you don’t want to send them a standard message.

A while ago, I was sending standard messages, something like this:

“Thanks for following me. I am looking forward to your tweets. 

Jens.”

I am not sending a message like that anymore.

Stand out from the crowd and make them believe that you are 

special, and never ever send affiliate links or try to sell products in 
your first message to your followers (that’s a rule of thumb).

Let me give you 10 examples of first messages to new followers on 

twitter (sent to me by people I follow).
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1. I’m honored for your following. DM me ur Utube channel so I can 

subscribe. (the link)

2. Hi, Deon here. Thanks for following! Please DM me when you’ve 
got a chance so I can properly introduce myself.

3. OMG! i like u already!  Facebook me: (the link) + check out my 

video blog too: (the link) –ciao!

4. Appreciate you following me! Thanks! Look for me on FB, 

Myspace, & LinkedIn under Beverly Schmitt! See ya there!

5. Thanks for the follow! Like to know how to get 16,000 followers in 
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90 days & Make Money? (the link)

6. Thanks for following. Get your free $20 upgrade – learn to make 
money online (the link)

7. thnx for adding me looking foward to getting to know you

8. Thanks for following, 150 pages All Twitter Secrets only 1 US$, 

DM (the link)

9. Hey, Thanks for the follow,following you as well and looking 
forward to your tweets:) Pls FB (the link)

10. Hi Jens, thanks for following. Looking forward to your new twits

Let me just say that it really helps to use my name in the message, 
because this way, I understand that it’s not an automated message. 

It sorts of makes it more personal, and that’s something I 
appreciate.

As I stated above, I don’t like being sold to during the first message, 

even though I get a special discount. And I don’t like seeing 
standard affiliate messages like the one where I could get 16,000 

followers. I get about 10 of them every single day.
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Finally. You should never put too much information in one message.

Schedule Tweets

I live in Norway, while most of my followers live in the US or 
somewhere in Asia. This means that when I'm tweeting, many of the 

people I'm trying to reach are sleeping or at least doing something 
other than using Twitter. I don’t want to stay up all night, just so I 

can reach most of my followers with my tweets. 

I schedule my tweets. I send my tweets 24/7, this way I'm sure 

they'll be out there when most people are using Twitter. My tweets 
won’t be any different, the only thing that’s different, is that I’m not 

actually using Twitter when my tweets are published.

It's important that tweets are sent when people are using Twitter 
and not while they are sleeping. This is because most people are 

following hundreds or thousands of people, and they receive 
thousands of tweets every single day. Usually, people only read 

tweets they see in their timeline. Therefore, if your tweet is not in 
their timeline at the exact minutes when they're viewing it, they 

won't read it.  

Therefore, you simply have to schedule your tweets. This way, you 

can be at work, school, taking a bath, sleeping or picking up the 

Jens P. Berget - www.slymarketing.com                                                                                        page 32 of 59

http://www.slymarketing.com
http://www.slymarketing.com


kids in kindergarten, when your tweets are published. As I said, the 
only thing that’s different is the time and how they’re published. The 

content will still be the same.

There are many ways to schedule your tweets, all of them includes 

some sort of membership (either free or paid). I recommend 
TweetAdder, the software I’ve been using for a few months. You can 

read more about it below (my secret weapon).

Quantity vs Quality

It is probably time now to make a big decision as it will affect the 
way in which you use Twitter considerably. That decision relates to 

quality versus quantity. If you are into marketing, then quantity of 
followers will be important to you. It's like building a list. But if you 

want to keep things personal, then quality of followers will be what 
you need. Either way, the next step will be to find some people to 

follow.

Gaining Followers

You need to first be aware that rushing out and following a heap of 

people can make you look like a potential Twitter spammer.  Build 
your following base slowly. As time goes on, if you are chasing 

quantity, then you will be able to add more at a time, but initially I 
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would suggest you stick to 50 for a start. The reason for this is that 
when you follow people, they will most likely follow you back. Many 

people don't do this automatically, although some do, particularly in 
the internet marketing space.  Some people will actually go and 

look at your Twitter home page to decide if you are worth following 
or not.  This is where your profile and the settings that you took all 

the trouble to do will be important.

 Twitter tools to gain followers

As I just stated, you should be moderate when it comes to following 

people, at least in the beginning. If you are using Twitter in order to 
promote your business, you should consider some interesting tools 

in order to gain followers. Like your website, the more followers you 
have, the more targetted they are, the more potential customers 

you’ll have:

 

 Twollow: http://www.twollow.com

This is an interesting service and one of the easiest ways to gain a 
lot of followers. There are two versions of this service. It’s based on 

keywords, you type in five keywords (for the free service), and you’ll 
follow people on twitter sending tweets using the five keywords. If 

you want more keywords, then you can upgrade to the paid service, 
if you do, you’ll get twenty keywords. As I am writing this, a 

premium account is $20 a month.
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 TweepMe: http://www.tweepme.com

Another interesting service, and it’s even more automated than 

Twollow, but not as targeted. With TweepMe, you just pay to 
become a member, and you’ll automatically follow all the other 

members, and they will follow you, and every new member will 
automatically follow you and vice versa. This way, you will get 

thousands of new followers without doing hardly anything. Just 
register and pay. As I am writing this, a lifetime membership costs 

$12.95.

 HummingBird: http://www.twitaddict.com

This software is one of the most talked about tools to gain followers 

and use Twitter as a way of marketing your business. It’s fairly 
expensive, and at the time I am writing this, you’ll have to pay $197 

to get your hands on this powerful tool. I have actually never tried it. 

 

 Twellow: http://www.twellow.com

This is another great way of finding people to interact with. People 
here are categorized into all different areas and you can search for 

those with similar interests to your own.

The main page shows you all the categories, which then have sub 
categories as well. You just click on a category and the list of people 

in that area are displayed.You don't have to be registered with 
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Twellow to be displayed, but at the time of writing there were nearly 
two million people showing on the site, so you will have plenty to 

choose from.  By all means though, register yourself and set up a 
profile so others can find you.

When you click on a category, Twellow displays a list of people in 

that category and they are ordered by the number of followers they 
have. If you are already logged into Twitter via the web, (not 

Tweetdeck or TweetGlide), you will be able to follow people directly 
from the screens where the profiles are displayed.

 Mr Tweet: http://www.mrtweet.net

All you have to do is follow Mr Tweet on Twitter and your tweets will 

be monitored for content and then you will get a Direct Message 
from “him”. You then go to the site and login and you will get a list of 

suggested people.  You will also get a list of people who are 
following you that you aren't following so you can then follow them if 

you choose. It's a really nifty little site and worth registering at.

 Grader: http://twitter.grader.com

Grader is on Twitter as @grader. As you get going on Twitter, you 
can get “ranked” by Grader on a score out of 100. It is based on 

some secret algorithm apparently so people can't game the system.
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Apart from that aspect of Grader, you can have a look at who the 
top people on Twitter are in a particular area or even by topic using 

the search function.

When you use the search function, it will list the people by their 
score in descending order. For example, if you search for 

“gardening” on Grader, you will get a list of all the top 100 people 
interested in gardening on Twitter.  You can see their “bio” from their 

Twitter account and if you click on their Grader score, it will take you 
to their Twitter account from where you can follow them. Naturally, 

you must already be logged in to Twitter yourself to follow anyone.

People To Follow

I believe that you should always follow a few of the really successful 
people on Twitter, no matter your topic of interest. Look at how they 

are using Twitter and learn from them. You should always follow the 
most successful people on Twitter within your niche as well.

You can follow me on twitter by clicking on this link: http://

twitter.com/berget

The other people I’ve included are great exponents of Twitter and 
you will learn a lot simply by watching their tweets.  You will see 

their style of using Twitter and can emulate the good points and 
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leave out what you don't like in developing your own style. They will 
all follow you back (at least that’s my experience), so you will build 

your own base of followers. All these people have a lot of followers, 
all because they are active, engaging and providing value to others 

on Twitter.

Robert Scoble aka @scobleizer

From his bio: Geek and technology enthusiasm from a blogger who 
grew up in Silicon Valley. Follow Robert on Twitter http://twitter.com/

Scobleizer

Ric Raftis aka @RicRaftis
From his bio: I 'm a Business Coach, Internet Marketer, Affiliate 

Marketer and Web Designer who loves Twitter; Joomla. Also a 
Cagora Community Partner . Geek!  Follow Ric at http://twitter.com/

ricraftis

Mike Wesely aka @Mike_Wesely
From his bio: Video + Optin = Success, Internet Marketer, http://

TwitTalk.tv Twitter SEO; Business Positioning Expert, Life 
Coach,Trainer, Author,Google Marketing Secret. Follow Mike at 

http://twitter.com/Mike_Wesely
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Michele Price aka @ProsperityGal
From her bio: The Breakthrough Specialist-radio host-heart based 

leader, I help solopreneurs, service professionals grow online 
presence-great cook, loves rottweilers. Follow Michele at http://

twitter.com/prosperitygal

Wayne Mansfield aka @WayneMansfield
From his bio: The illiterate of the 21st century will not be those who 

cannot read and write, but those who cannot learn, unlearn and 
relearn - Alvin Toffler. Follow Wayne at http://www.twitter.com/

waynemansfield

Ivy Clark aka @IvyClark
From her bio: Web designer/developer/IA, freelancing and available 

for work. Experienced Web Manager from Singapore. Follow Ivy at 
http://twitter.com/ivyclark

Joel Comm aka @joelcomm

From his bio: Husband, Father. Author of Twitter Power - 
www.TwitterPower.com - Speaker, Social Media Evangelist. Follow 

Joel at http://twitter.com/joelcomm
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Darren Rowse aka @problogger

From his bio: I blog about twitter and tweet about blogging. 

Sometimes I blog about tweeting about blogging and tweet about 
blogging about twitter. Follow Darren at http://twitter.com/problogger

Guy Kawasaki aka @GuyKawasaki

From his bio: RSSurai with Annie Colbert, Gina Ruiz, and Bill 
Meade. Follow Guy at http://twitter.com/guykawasaki

Jeff Pulver aka @jeffpulver

From his bio: Technology Anthropologist; Entrepreneur; Early-Stage 

Seed Investor; story teller, Living in Social Media. Producer of 
#140conf. Follow Jeff at http://twitter.com/jeffpulver

Chris Brogan aka @chrisbrogan

From his bio: President, New Marketing Labs, a social media 
agency and education company. Email: blog at chrisbrogan dot 

com. Follow Chris at http://twitter.com/chrisbrogan

Laura Fitton aka @pistachio

From her bio: Much excitement and geekiness about where this all 

leads. www.oneforty.com. Read @pistachio REPLIES http://bit.ly/
2Z2k DISCLOSURES: http://bit.ly/pD9m. 

Follow Laura at http://twitter.com/pistachio
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Well, that should get you going with a few people and there is a 
good cross section there of people and styles.

Why Twitter Search Is Important

When you are using Twitter, you can either start your own 
conversation or follow the conversations of other people. Some 

people use Twitter to send links and tips, but the real power is 
conversations.

Now, if you start your own conversations. You could ask questions 

to your followers and hope you’ll get some response. Or you could 
just add some thoughts, and some might comment.

To me, the really interesting part of Twitter is when you join 

conversations of people who are not your followers, but are writing 
about a topic that you care a lot about.

Let me give you an example by using TweetDeck. You can follow 
any conversation on any topic, this is just two examples.
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First, click the search icon.

Enter the text to search. In this example I’m using vegetarian and 

photography.

Now, by using this search option at TweetDeck, I’ll get updates 

every time someone sends a tweet about either photography or 
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vegetarian.

It’s a really powerful way to get more followers and to discuss the 

topics you really care about.

How To Promote Your Local Business

Let me give you a few examples of how I would promote a 

local business on Twitter. Let’s say that I was the manager of a 
vegetarian restaurant in Westchester, New York (it could be 

anywhere in the world, but I picked this spot at random. It could also 
be anything other than a vegetarian restaurant).

Use Twitter’s Geodata

First, I would use a software like TweetAdder to make it as fast and 
easy as possible to find people close to my restaurant. You could do 

what I’m about to show you in many different ways, for instance, 
there are at least 9 ways to find twitter users in your town. 
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I would use the zip codes of Westchester (10601 – 10610) to find 

followers on Twitter. See the yellow box in the image abow. Once I 
find followers, most of them will probably follow me back, that’s the 

great thing about Twitter.

I would also click on the 10 miles or 25 miles box, so that I would 
follow every person who’s closer to 25 miles to my location.

Once you’ve added followers by location, you’ll need to start using 

Twitter the right way in order to promote your local business.
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One to one conversation

It’s important to remember that using Twitter is really a one to one 
conversation. You shouldn’t think of it as a monologue. Ask your 

followers/customers questions, ask them to evaluate your business, 
try to make them help you to get better at what you do.

I would have a conversation about my vegetarian restaurant’s 

menu, about the prices, and about the interior of the restaurant. The 
conversation should be about everything related to your business.

Specials and discounts

A few times a day, you should tweet about what’s happening at your 
business. For instance, at my vegetarian restaurant, I would tell 

people about today’s food. If there was a meal of the day, and a 
special discount, I would tell them.

Busy or not

I would also tweet about how many customers I’m serving at lunch, 
at dinner time and so on. This way, my followers would know if there 

are other people in my restaurant, if it’s a queu outside or not.
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Real time

It’s always interesting if you could report something in real time. If I 
just had a talk with an awesome customer, I would want to tweet 

about it. I would tell all my followers that I had this completely 
stranger tell me that my vegetarian lasagna was the best she’d ever 

tasted.

It’s about making your business personal.

Twitter Resources

Now that you're all set up, let's get into some advanced Tweeting 
tips and applications that can really power your Twitter usage.

Getting started

Here are some great stuff to get you started with Twitter.

• The Official Twitter Blog

• Twictionary: The dictionary for Twitter

• Twitter 101 for business

• The big juicy twitter guide 

Jens P. Berget - www.slymarketing.com                                                                                        page 46 of 59

http://blog.twitter.com/
http://blog.twitter.com/
http://twictionary.pbworks.com/
http://twictionary.pbworks.com/
http://business.twitter.com/twitter101
http://business.twitter.com/twitter101
http://www.caroline-middlebrook.com/blog/twitter-guide/
http://www.caroline-middlebrook.com/blog/twitter-guide/
http://www.slymarketing.com
http://www.slymarketing.com


Twitter Backgrounds

We discussed earlier about setting up your Twitter background so 
that it didn't just look like the default Twitter page.  Leaving it like 

that shows a lack of care on your part. You need to distinguish 
yourself from the crowd and that attracts more followers, or at the 

very least impresses people with your professionalism.

Now if you're a bit of a Photoshop whiz, then you can do your own 

background, full of bells and whistles and load it up to your Twitter 
profile. But if you're not, or you just want to save time, then there 

are some sites out there that will do them for you automagically.  To 
find these sites, the best thing to do is to simply Google “twitter 

backgrounds” and you will find quite a few sites offering this service 
for free.

My personal favorite is Twitbacks at http://www.twitbacks.com/ 
where you can get some great backgrounds. However, that said, if 

you want to do your own fiddling in Photoshop, you can get some 
great layouts in PSD format from http://www.twitterbacks.com/  
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SocialToo

SocialToo at http://www.socialtoo.com is a useful automated tool for 
Twitter. At Social Too, you can set your account up to do some 

automated things for you.

First of all, you can set SocialToo up to automatically follow 
everyone who follows you.  This can take the drudgery out of 

checking all your new followers and then going and adding them to 
your own list in order to reciprocate.

You can also set up SocialToo to send an automatic Direct Message 

to people who follow you. But my advice is don't do it. Automatic 
direct messages are absolutely hated by most of the Twitter 

community, particularly experienced users.  It's a sterile and kind of 
rude way of starting out a relationship with new followers.

The backlash against this has largely been caused because many 
newbies, and some old hands too, were setting up an auto direct 

message that basically said, “Hello, thanks for following me. Now 
go and visit my sales page at http://..... “. I'm sure you get the 

picture. In any sort of business, you build relationships before you 
try and sell someone something and this is even more relevant in 

the social media space.
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SocialToo will also provide you with an email every day of all your 
new followers and those that have unfollowed you as well.

Another function of SocialToo is that it will automatically unfollow 

anyone who unfollows you.  Personally I don't think this is a bad 
thing. If people aren't interested in you any longer, then are you 

really interested in them? 

TweetLater

Tweetlater at http://www.tweetlater.com is another interesting tool to 

use with Twitter. It allows you to schedule tweets for various times 
of the day. 

You need to remember that the Twitter audience is constantly 
changing and the tweetstream occurs quite fast. The more people 

someone follows, the greater the number of tweets appearing and 
they won't read them all, I promise you. It just isn't possible.  By 

using TweetLater, you have a much greater chance of catching 
people's attention throughout the day and in different time zones.

Let's say you have written a post on your blog and you want to drive 
some traffic there.  Rather than tweeting the link and subject once, 

you can do it every hour for 24 hours if you are using TweetLater.  
I'm sure you can see the power of this in terms of driving traffic or 

getting noticed.
Jens P. Berget - www.slymarketing.com                                                                                        page 49 of 59

http://www.tweetlater.com/
http://www.tweetlater.com/
http://www.slymarketing.com
http://www.slymarketing.com


There is a free and a professional version of TweetLater. Start out 

with the free version and then if you need it, upgrade to the 
professional version.

Twitterfeed

Twitterfeed at http://www.twitterfeed.com is also a very handy tool. 
What Twitterfeed does is that you can set up your blog to feed 

directly via RSS to your Twitter account.  So every time you make a 
blog post, it gets tweeted automatically on your behalf.  You can use 

this in conjunction with TweetLater with the first post coming 
through Twitterfeed and then subsequent ones at times you specify 

via TweetLater.

SplitTweet

SplitTweet at http://splitweet.com is a great tool if you have a 

number of accounts on Twitter.  Rather than switching between 
them from time to time in order to Tweet, you can set an account up 

her for free and bring all of your accounts under the one roof.

Splitweet will display the Twitter feed from all your accounts at 
once, or you can turn individual accounts off and on.  When actually 

tweeting, you can pick an account to tweet to, or you can do a 
broadcast message across all your accounts at once. Very useful 
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for handling multiple accounts.

Twitdom

Twitdom at http://twitdom.com would have to be one of the greatest 

sites relating to Twitter.  It’s a repository for all Twitter related 
applications and it’s just absolutely amazing. At the time of writing, 

Twitdom has more than 800 Twitter related applications in its 
database. 

Friendfeed

Friendfeed at http://www.friendfeed.com is an automating tool you 
can use in conjunction with Twitter. Friendfeed is like a hub where 

you can set up links to all your other accounts. Friendfeed collects 
information from those accounts and publishes it in your Friendfeed 

feed.

Although Friendfeed is a topic almost in itself, I mention it here 
particularly because of it's ability to link your Twitter and Facebook 

accounts among others.  If you have a Facebook account and you 
link it and your Twitter accounts in Friendfeed, then what will 

happen is that all your posts in Twitter will be posted on your wall at 
Facebook.  It means you are running two social media accounts via 

one and saves you time.
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Your Twitter Karma

Your Twitter Karma at http://dossy.org/twitter/karma/ is a really 
useful site for having a look at your followers and who you are 

following. It's great for managing your account from a followers/
following perspective.

Unfortunately it doesn't seem to load every time and can be 

unreliable, but when it is working it's great. It shows you all the 
people you are following and all those that are following you. 

Underneath each avatar it tells you if you are following them and if 
they are following you.  You can also sort by people that you are 

following who aren't following you back.  This is great for 
management as you can decide whether or not to unfollow them. 

By checking the boxes, you can actually do a bulk unfollow of a 
heap of people at once as opposed to going to every individual 

Twitter account and clicking on “unfollow”. You can also list those 
that might only be following you and decide if you want to follow 

them back.  Again, this can be done in a bulk manner.

My secret weapon

I have listed several really good services both free and paid, and I 

have written that Twitter is about conversation. In order to be 
successful using Twitter as a marketing tool, you need to do 

something extra. It’s not enough to follow a couple of people a day, 
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and send a few tweets. You need to create a targeted list of 
followers and you need to build a relationship with them.

Therefore, I’m using Tweet Adder. That’s my secret weapon.

I am using Tweet Adder for close to everything when it comes to my 
marketing efforts on Twitter. I am going to tell you why I strongly 

recommend that you buy it and start using it today.

Followers

This software lets you follow as many people as you’d like every 

single day. I am only following 200 each day, I think that’s more than 
enough. So, in 10 days, it means that I am following 2000 new 

people. And remember most of the people you follow will follow you 
back.

It’s very easy and very fast to follow people with this software. But 

the most powerful part is who you follow. You are only following 
targeted people, you target them by using the keywords of your 

choice. You follow them from words they are using in their tweets 
and/or words from their bio (their description, their interests). You 

can also follow people that follow other people that you are 
following. So, if you know one guy with the exact same interests as 

you, you can follow all his followers with a single click. 
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Unfollow

In order to be successful at Twitter, you need to have close to as 
many followers as you are following. If not, you’ll experience the 

Twitter slap. If you follow 2000 people, and you have less than 1850 
followers, you won’t be able to follow more people. What you need 

to do then, is to start unfollowing people who are not following you.

It’s really easy to unfollow people using Tweet Adder. Just type in 
the number you want to unfollow (and this is only people who are 

not following you), and click, and in just a few minutes you’ll be 
unfollowing all of them. 

Schedule Tweets

You can use Tweet Adder to send your tweets. This is especially 
important if you want to automate the process. You can use the 

software to send automated direct messages to all your new 
followers, or you can use it to schedule any new direct messages or 

tweets.

You might not understand why it’s important to schedule your 

tweets, but it’s actually a very powerful feature. Let’s use me as an 
example. I live in Norway, and most of my followers live in the USA, 

a few live in Australia and many live in parts of Asia. There’s a time 
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difference of at least five hours to most of my followers. If I only 
send tweets when I am awake, most of my followers might be 

sleeping or doing something away from Twitter. To reach them, I 
need to be sending tweets when they are actually logged on and 

using Twitter. Therefore, it’s important to schedule some tweets to 
appear when I’m sleeping and my followers are active.

Another Not-So-Secret Weapon 

I have been testing the brand new software from Mike Filsaime 
called TweetGlide. It’s a Twitter client for PC, Mac, iPhone and iPod 

Touch. TweetGlide is completely free, packed with features, a 
powerful marketing tool, and very profitable.

At first, it looks like an ordinary Twitter desktop client, but with a few 

really powerful features. By the way, the iPhone applications is not 
yet available.

What’s ordinary about TweetGlide?

Well, it’s a lot like TweetDeck, my favorite Twitter client. TweetGlide 
has panels, just like TweetDeck, only their called glides. In one 

panel, you’ll get your Twitter timeline, in another, you’ll get your 
replies, in another you’ll get your direct messages and so on. You 

can have as many panels/glides as you like, even for your 
searches.
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You’ll get a very detailed and easy to navigate Twitter client, just like 

TweetDeck, but with extra features.

Features of TweetGlide

You get the short url service. It turns your long and ugly url into a 

short and nice looking one. It’s all done with a single click on your 
mouse. With the short url services integrated, you also get 

advanced tracking. This way you’ll see how many times people click 
on your links, and from which tweets they clicked on them.

You get Facebook integration. When you tweet, you’ll also post to 

your Facebook wall (but you don’t have to do this, it’s only a 
feature).

It’s possible to tweet more than 140 characters. With almost any 

other Twitter client, you can only use 140 characters, because that’s 
default at Twitter. With TweetGlide you can use as many characters 

as you want. What happens is that the first 80 characters will be 
posted to Twitter, and following a message like this one: To read the 

rest of this post click here: http://domain.com/77a334 – when 
people click on the link, they’ll read the rest of your message at the 

TweetGlide blog.
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Soon you’ll be able to use TweetGlide with multiple accounts.

You can see all your followers in your profile. Here you can also 
bulk follow or bulk unfollow, and many other features that will make 

it a lot less time consuming to use Twitter.

Since this is a product of Mike Filsaime, it’s a powerful Twitter client 
mostly for people involved in Internet marketing. There are some 

really cool features that will help you promote your products or 
services and help you earn money.

The Internet Marketing Features of TweetGlide

There are three features that makes this software very interesting 
as an Internet marketing tool.

1. Integrated system for advertisers

Every time you tweet, you’ll get 0.2 credits. For every 5 tweets you 
earn 1 credit. There’s a built in spam protection system, so you can 

only earn 1 credit every 3 hours, no matter how many times you 
tweet. This means that, for every 5 tweets, your advertisement will 

be shown 1 time in the sponsored tweets to TweetGlide members.
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2. Downline tweets

When you use TweetGlide you get credits on 5 levels, with an 

unlimited number on each level. This means that for every 5 tweets 
made by you or your members, you’ll earn 1 credit and your ad will 

be shown 1 time. This way, it should be easy to earn a lot of credits.

3. Paid sponsored ads

If you don’t want to promote TweetGlide or publish tweets in order 
to earn credits, you can buy your ads. When you pay for your ads, 

they’ll show up straight away.

Final thoughts

TweetGlide is the most powerful Twitter client that I’ve tried. The 

marketing potential by using this software is incredible. It doesn’t 
matter what kind of products you’re selling or what type of service 

you’re offering. Twitter is one of the most powerful systems for 
marketers today, and when you combine it with TweetGlide, I 

believe you’re in for a long and profitable experience
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Conclusion

Twitter is an absolutely fantastic service when it comes to meeting 

new people, sharing information and communicating. It’s fantastic 
whether you use it for business or pleasure (or both).

The most important part of Twitter is to be social. In order to 

experience success, you need to communicate with others. You 
need to ask questions, answer questions and send comments. Be 

helpful, be a resource, and make your business personal.

I hope the tips and resources in this book will make Twitter a great 
experience for you as it is been for me.
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